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the largest congregation 
of ICT professionals, 
corporate leaders, 

academics, policy makers 
in India.

Come join us to find out what India’s ICT market has 

in store for your business at the sixth edition of 

INFOCOM in 2007.

“INFOCOM is an opportunity for the entire ICT community in India and abroad 
to converge, discuss, and brainstorm resulting in innovative ideas 

to provide ICT solutions to all sectors of the economy.”

Dr. A P J Abdul Kalam, Hon'ble President of India

India today is witnessing an unprecedented growth in its 

economy, primarily driven by fast growing service sectors 

like Information and Communication Technology 

(ICT).Characterized by quick transformations in business & 

consumer technologies, this sector has opened many new 

opportunities in India and abroad.

INFOCOM, India’s largest ICT conference and exhibition, 

closely works with all stakeholders to create a powerful 

platform to synergize and aid this process of change and 

transformation in India and abroad. It brings together some 

of the best global ICT minds in software, IT, manufacturing 

and telecom to brainstorm, showcase, network, brand-

build and prepare for the best that is still to come.

INFOCOM is jointly hosted by Businessworld – India’s best 

selling business weekly and NASSCOM – India’s leading 

association for the IT software and services industry. 

INFOCOM also has an exclusive partnership with CeBIT, 

Germany – the world's largest IT and Telecom fair.

Dr. A P J Abdul Kalam, Hon'ble President of India



India
The fastest growing free market in the world

India today is a strong, vibrant and fast growing economy.

With a population of well over 1billion, India offers the second largest consumer base in the world. Spread over 3million 

square kilometers, the seventh-largest country in the world it is also the world’s largest democracy with a stable political 

environment, an unbiased legal environment, a well developed banking system, an independent and transparent 

regulatory framework and a large pool of highly-skilled manpower.

It is therefore not surprising that with a 7.5% GDP growth in 2004-05, the economy further accelerated to a scorching 

pace of 8.4% in 2005-06. (Ernst & Young-Doing Business in India Report 2006)

The buoyancy in manufacturing and services sector activities, coupled with a sky rocketing domestic stock market and a 

positive investment climate, suggest that the recent growth momentum in the Indian economy is likely to continue in the 

years to come with Goldman Sachs’ BRIC report predicting that India will be the world’s third largest economy after USA & 

China by 2050.

Doing Business in India

The world sees India as a business partner and investment destination of choice. 

The India story is not only about FDI injected into India. India Inc has been on a global acquisition and expansion spree in 

2006. In 2006-07, outbound investment from India will surpass inbound investments. In UK, India has displaced Japan as 

the second-largest investor with the number of Indian businesses in the UK increasing from 19 four years ago, to over 100 

today.

Indian IT and Telecom

Information Technology

India will remain the fastest growing country in the Asia 

Pacific region in terms of domestic IT spending. In its report 

India Domestic IT Market: Top 10 Predictions for 2007, the 

International Data Corporation (IDC) observes that with a 

growth of 21%, Indian IT-spend is expected to reach 

$24,311million by year 2010, compared to a world average 

of 6.24% in the same period.

India’s domestic IT spends as a percentage of the total 

global IT spends will double over the next 5 years.

An AT Kearney study has put India in the second place in FDI attractiveness, displacing the US from the position.

A KPMG study states that Canadian executives see India emerging as a land of opportunities.

This exceptional growth will benefit all segments 
of IT i.e. software, services and hardware 

including systems, network, storage and peripherals.

9,686

12,375

15,222

Domestic IT Spends-India

18,006

20,984

24,311

2005

Source:IDC, October 2006

06 07 08 09 2010

20.21%

Figures in $M

Service providers, content companies and device manufacturers are also 

expected to team up in a big way to provide services such as IPTV, 

online music, online gaming, online shopping, online banking and other 

public utility services.
 
Thus, Connectivity, Content and Convergence will run parallel courses.

IT Infrastructure

BPO/KPO 

As India slowly builds its brand in the global marketplace, companies across the 

world are outsourcing their high-end, knowledge-based jobs to India. 

Knowledge Process Outsourcing (KPO) is mushrooming in financial services, 

software development, research & development, telecom, pharma and biotech, 

chemicals, energy and consumer products.  Emerging verticals in this space 

include Engineering Services, HR, Retail, Receivables Management, Healthcare 

and Publishing.
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“With India being the 
fastest-growing mobile market 

in the world, providing a rich set 
of online services for mobile 

subscribers is more important 
than ever.”

Steve Ballmer
CEO, Microsoft

"Economic reforms 
favouring freer markets, 

development of infrastructure. . . 
prudent spending and 

commitment to education 
will further India's

position in the global leadership." 

John A Thain 
Chief Executive Officer

New York Stock Exchange 

India- Looking East 

The increasing eastern orientation of India's foreign policy and the quest for 

closer engagement with countries of Asia-Pacific is evident from Prime Minister 

Dr. Manmohan Singh’s recent proclamation at the India-ASEAN summit for 

qualitatively improving cooperation to new levels as well as starting new 

initiatives including a free trade agreement (FTA).

In the past 5 years India has seen a 23% CAGR in overall imports. In electronic 

goods the CAGR is a whopping 30% with an astounding 35% of this trade 

being with Asia-Pacific region in 2005-06. (Source: Directorate General of 

Commercial Intelligence & Statistics, GOI). The impact of the “look-east” policy 

is clearly visible in these growth numbers as India’s trade with the Asia-Pacific 

region has been growing faster than any other region.

Countries like Japan, Singapore, and South Korea have been increasing their 

stake in India continuously through FDI while Indian talent is increasingly being 

tapped for technology needs of companies from Asia-Pacific. 

In this scenario, INFOCOM offers 

business entities in the Asia-Pacific 

region an array of opportunities 

namely to 

Build brands

Scope out the Indian market

Develop partnerships and tie-ups

Find sales channels and hire 

representatives

Hire human resources and enter into 

outsourcing deals

Showcase technologies, products, 

capabilities, and services
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While Delhi & Mumbai can be classified as mature IT destinations, Gurgaon & Bangalore as destinations in transition, 

emerging destinations including Hyderabad , Kolkata,  Pune and Chennai are considered the biggest potential yet. The tier-II 

and tier-III cities of India are poised to emerge as preferred destinations due to availability of the requisite talent pool coupled 

with low cost real estate, power and connectivity
. 
Real Estate: With Software Technology Parks and IT Hubs in and around most of the top 8 IT destinations in India, developers 

are actively creating infrastructure suitable for knowledge-based services. Attractive rental, lease and buying options are 

available and setting up of IT businesses is actively promoted by these companies as well as state governments.

Power: Major reforms, including introduction of critical technologies in the generation, distribution and effective use of 

energy, are a priority for the sustainable economic growth plan.

Connectivity: Despite 14 international airports, 12 major seaports, a 3.8 million km of road network, the government 

priorities include upgradation of existing infrastructure through encouraging private enterprise and FDI in this sector as well 

as increasing the access networks.

Telecom

The Internet subscriber base in India is expected to grow at 50% in 2007, with broadband subscribers accounting for 30 per 

cent of the total while the mobile subscriber base is expected to cross 220 million by December 2007. (Source: IDC)

This will lead to huge investments on network infrastructure, including mobile service networks, broadband, IP-telephony, 

VPN, etc.
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With small but steady steps the event began its big 

journey. Inaugurated by the then Union Minister for IT – 

Mr. Pramod Mahajan, the three day event showcased the 

business potential of the region to industry leaders in 

India and abroad.

INFOCOM 2002: A concept is born 
Theme: Enabling business with IT for value creation 
and growth

The success of INFOCOM 2002 paved way for      

INFOCOM 2003.

Achieving national dimension was the key focus for the 

three day event. The Exhibition grew to include leading IT 

Services, IT Software, and IT Hardware & Telecom 

companies while leading IT specialists, consultants, and 

academia from abroad provided the global perspective at 

the conference. 

INFOCOM 2003: The idea takes root 

Theme: IT enablement for sustainable competitive 
advantage

The rising of brand INFOCOM – by then the third largest 

event for the ICT industry – coincided well with the 

explosive global growth path being forged by “Brand 

India ”.

 The Exhibition drew support from the best known ICT 

companies in the business while leading IT infrastructure 

companies also participated. Bangladesh sent a 12-

company trade delegation to the event.

 The Conference covered emerging ICT issues with special 

focus on verticals like banking and finance and energy. 

INFOCOM 2004: Growing aspirations

Theme: Harnessing ICT for global competitiveness

The 5-day event had by then become the largest such event 

in India – the annual meeting ground for the exhibitors of 

cutting-edge technologies, visionaries, and thought leaders 

from the corporate world.

There was participation from the US, the UK, Germany and 

Taiwan in the exhibition as well as the conference, thus 

turning INFOCOM into a global IT event well rooted in 

India.

INFOCOM 2005: Fulfilling the promise

Theme: IT everyday, for everyone

Inaugurated by His Excellency, the President of India, Dr. APJ Abdul Kalam, INFOCOM 2006 attained international stature with 

participation from China, Malaysia, Germany, UK & Bangladesh.

The Exhibition was spread over 150,000 sq.ft of space had 8 focus pavilions where best-of breed companies showcased their 

latest offerings. These include Intel, Apple, HCL, Canon, Dell, HP, LG, Logitech, Moser Baer, Ricoh, Sharp, Armorize, Mercury, 

SAP, Wipro, Trend Micro, Reliance Communications, Emerson, Epitom Networks, Rittal, BSNL, Software Technology Parks of 

India, IT Infrastructure companies, State Governments of Kerala, West Bengal & Bihar and many more.

The 4-day conference had 75 speakers including Dr. GJ Huang, Executive Vice President, Institute for Information Industry, 

Taiwan; Reginald Hutcherson, Head– Sun Technology Evangelism Group, Sun Microsystems; Stephen J. Felice, President – 

Asia Pacific & Japan, Dell USA; Dr. David Steier, Head of Centre for Advanced Research, PwC, USA; Firdose Vandrevala, 

Chairman, Motorola India & Corporate Vice President, Motorola Inc; Niru Mehta, Vice Chairman and Managing Director, 

Avaya GlobalConnect; Ramamurthy Sivakumar, Country Manager, Intel Technology India; Bobby Varanasi, Vice Chairman – 

Marketing & Branding, Outsourcing Malaysia.

Special sessions at the Conference included The CEO Conclave, the Innovators Forum, Global Forum, ICT in Healthcare, BPO-

KPO Forum and the Future Technology Forum.

INFOCOM 2006: Going global

Theme: Innovate to differentiate
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What began in 2002 as a forum 

for India’s quest to be the IT 

superpower, has turned into a 

forceful and dynamic event that 

sets the pace for development 

in this sector, brings potential 

partners together and helps the 

industry connect with partners 

and customers.

The Journey
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Growth is an imperative

“INFOCOM has played a great role in uniting the 
billion-dollar IT industry under one roof 

and in making India the most desired destination 
for the sector.”

Mukesh D. Ambani, Chairman, 
Reliance Industries Ltd.

Nandan M. Nilekani,  
CEO,  President & Managing Director  

Infosys Technologies
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INFOCOM Exhibition:

Over the past 5 years, the exhibition at INFOCOM has brought together leading Indian and foreign IT players on a 

single platform. It is an ideal forum for showcasing & developing business relationships with key influencers & 

decision-makers, senior officials, policy-makers and technocrats from commercial establishments as well as the 

government.

IT software and services

Computers, desktop servers, Web machine 

manufacturers and distributors

Computer peripherals manufacturers and 

distributors

Internet service providers

Internet applications, services and tools

E-commerce and Web technologies

E-retail solution providers

Telecom products and services

Broadband services

Network computing products and systems

Call centers and related technologies

Exhibitors profile : IT-enabled services

Business process outsourcing (BPO)

Database and data warehousing

Mobile computing, PCMCIA products and wireless 

LAN technology

Multimedia technologies

Original equipment manufacturers

Server systems and applications

IT-training and computer based training (CBT) 

solutions

IT books and magazines

Venture capitalists and financiers

IT infrastructure and parks

Smart cards

Bio-informatics

INFOCOM Conference: 

Over the years, INFOCOM conference has attracted speakers and delegates from business, government and 

academia from India & abroad. INFOCOM provides a perfect forum for them to establish and strengthen business 

contacts, attending conference sessions, participating in Q&A sessions, or just spending time together over 

numerous social evenings organized during INFOCOM.

Dr. APJ Abdul Kalam, Hon’ble President of India

Ajai Chowdhry, Chairman & CEO, HCL Infosystems 

Andrew Power, Partner, Deloitte Consulting 

B Ramalinga Raju, Founder and Chairman, Satyam 

Computer Services 

Balu Doraisamy, Managing Director, Hewlett-Packard 

India 

Bhaskar Pramanik, Managing Director, Sun Microsystems 

Bobby Varanasi, Vice Chairman, Outsourcing Malaysia 

Dr. David Steier, Head of Centre for Advanced Research, 

PwC, USA

Dr. K Anji Reddy, Chairman, Dr. Reddy's Laboratories Ltd.

Dr. Vijay Bhatkar, Chairman, DSL

Firdose Vandrevala, Chairman,Motorola India & 

Corporate Vice President, Motorola Inc.

Dr. GJ Huang, Executive Vice President, Institute for 

Information Industry, Taiwan

Reginald Hutcherson, Head- Sun Technology Evangelism 

Group, Sun Microsystems 

Stephen J Felice, President - Asia Pacific & Japan, Dell USA

Harris Miller, President, IT Association of America 

James Duckworth, Chief Auditor, Unilever Plc 

Jody R Westby, Chairperson, American Bar Association's 

Privacy and Computer Crime Committee

Keith Budge, Regional Managing Director (South Asia), 

Oracle Corporation

KV Kamath, Managing Director & CEO, ICICI Bank

Lakshmi Narayanan, President and CEO, Cognizant 

Past speakers at INFOCOM conference have included 

thought leaders from across the world:

MS Banga, Chairman, Hindustan Lever 

Malcolm Wagget, COO, HSBC Electronic Data Processing 

India 

Mukesh Ambani, Chairman, Reliance India Ltd

Nandan M. Nilekani, CEO, President & Managing 

Director,  Infosys Technologies

Niru Mehta, Vice Chairman and Managing Director, 

Avaya GlobalConnect

R Gopalakrishnan, Executive Director, Tata Sons 

RK Amar Babu, Director, Intel (South Asia) 

Rahul Swarup, President, Tata Indicom Enterprise 

Business Unit 

Rajat Gupta, Senior Partner Worldwide, McKinsey & 

Company 

Ramamurthy Sivakumar, Country Manager, Intel 

Technology India

Raman Roy, Chairman & Managing Director, Wipro 

Spectramind

Roopen Roy, Executive Director, PricewaterhouseCoopers

Sandeep Dhar, President, MphasiS BPO 

Shanker Munshani, CEO & President,  Ersatronics 

Som Mittal, President & CEO, Digital GlobalSoft 

Sridar Iyengar, President, TiE Global 

T Srinivasan, Managing Director, Mercury India

Dr. TK Udairam, CEO, Changi General Hospital 

YC Deveshwar, Chairman & Managing Director, ITC Ltd

43% IT/Telecom

1% Realty

14% Self Employed

6% Retail

12% Academia

5% Banking 
& Insurance

7% Govt/PSU

12% Manufacturing

Visitor Profile

Total no. of Visitors (2006) - 115,000 

“INFOCOM played the role of a 
catalyst. It is one of the most 

important in the calendar of IT
events in the country. 

Now we want it to get the 
status of a major 

international show.” .

Kiran Karnik, 
President, NASSCOM

“At INFOCOM 2006, we discovered eager representatives of the Indian market capable of helping us understand 
the challenges and advantages of operating in India, an overwhelming number of potential customers 

intrigued by our software security solution as well as a veritable bounty of talented young individuals ready 
to join the ranks of our international organization. The potential for India to become a major force for change 

in IT has been sorely underestimated.” 

Wayne Huang , CEO, Armorize Technologies, China

Dr. A P J Abdul Kalam, Hon'ble President of India, 
inaugurating INFOCOM 2006
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- Making Business Connect

INFOCOM offers several platforms for networking, in addition to the exhibition and the conference.

CXO GOLF  INFOCOM CXO Golf is a perfect platform to develop and strengthen 

personal and business relationships. The day long 18-hole golf tournament which 

culminates in a cocktail & dinner provides an opportunity to come together and interact 

in that special way that only a game of golf provides.
In its second edition in 2006, the event was managed by India’s best known celebrity 

golf management company. 90 CEOs from several industry segments across India 

competed in 2006 while the glamour quotient was provided by top model Deepika 

Padukone’s tee off. Tata Indicom, one of the largest telecom companies of India, was 

the presenting sponsor for both years.

LEADERSHIP AWARDS  Instituted in 2006, the program recognizes those 

individuals, organizations and businesses from all over the world that demonstrate 

exceptional leadership & are likely to make notable contributions in the field of 

Information & Communication Technology.

INFOCOM Future Leadership Awards in 2006 were given to 6 outstanding students 

from top business schools. These students presented papers on the theme “Innovate to 

Differentiate”. These papers were rated by a prestigious international jury comprising 

Dr.  Heinrich von Pierer, Chairman of the Supervisory Board, Siemens AG ; Mr. S 

Ramadorai, CEO & MD, Tata Consultancy Services ; Prof. Dipak Jain, Dean, Kellogg 

School of Management ; and Prof. Tarun Khanna of Harvard Business School.

500 students from across 66 top-rated B-Schools across the globe participated. Winners 

were offered all-expense-paid internship in leading corporate houses in India and 

abroad. A special cash award was awarded to the overall best paper. Awards were 

given by His Excellency, the President of India at a glittering ceremony on the inaugural 

day.

CXO ROUND TABLES  INFOCOM also offers the unique opportunity for IT professionals, 

domain experts, policy makers and related user communities to interact with Indian ICT 

professionals in small focus groups all year round in cities across the world. In 2006, two 

such INFOCOM CXO Round Table were organized,

FOCUS GROUP FORUMS   

Exhibitors and non-exhibiting companies interested in organizing 
a CXO Round table in a city of their choice are invited to contact us at 
network@indiainfocom.com.

Visitors and Delegates at INFOCOM

Influencers, Entrepreneurs and Enthusiasts 
comprising: 

Business strategists, IT and ITES professional: CIO’s, 

CFOs, CTOs and key decision-makers in any 

organization

Business executives: marketing professionals and 

those who influence the implementation of 

enterprise strategies

Senior central and state government officials

Analysts and consultants: marketing and financial 

analysts, strategy & technology analysts

Venture capitalists/ fund managers/ investment 

bankers

The channel: distributors, dealers, VARs, system 

integrators, software developers and publishers

Overseas trade delegations 

Industry Influencers: IT trade and business media

23% Top Management

Delegate Profile

9% Executives

11% Gov't & PSUs

8% International

6% Media

9% Academia

Total no. of Delegates (2006) - 1247

“It was a great experience 
to participate in the seminar.  

Congratulations and 
please keep it going”.

Firdose Vandrevala, 
Chairman, Motorola India 

& Corporate Vice President, 
Motorola Inc.

8

34% Middle Management

International:

Print: CNN Traveller, Wirtschafts Woche, 

Hanbdelsblatt, Gitex Times

Online: CNN International, Top Tech News, ZD Net, 

CIO Today

TV: CNN for Europe, Africa, Asia Pacific and Middle-

East

Media & Promotion

India:

Print: Economic Times,The Telegraph, Business 

Standard, PC World, Dataquest, Chip, Businessworld 

and Anandabazar Patrika.

Online: ciol.com, ZD Net, CXO Today, ITN Nation, 

indiatimes.com, Techtree.com

“Sun has had a close association with INFOCOM 
for the last couple of years. The Sun Developer Summit that we hold 

with INFOCOM offers a nurturing ground for the growing 
developer community to meet, interact and share innovative ideas. 

INFOCOM provides just the right platform for us to do this.”

KP Unnikrishnan, 
Director,  Strategic Alliances & Teleweb Sales

Sun Microsystems, India Pvt. Ltd.
In India, the event focused on the ‘Role of IT in the future of Retail’ attracted over 150 

retail & IT professionals where the panel comprised of  retail experts from Spencers, 

Pantaloon, and Landmark along with technology heads from PwC, Satyam Computers, 

Oracle and IBM.

At Munich, the focus was on “ICT in the Banking & Financial Sector”. The discussion 

forum saw participation from Indian IT/ITES companies like Infosys, HCL, Ramco, Polaris, 

Cognizant and i-Flex who used the forum to interface with the European BFSI sector with 

the aim to understand their needs & develop solutions accordingly.
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CONFERENCE SESSIONS  At INFOCOM, we create category focus for segments of 

relevance to the ICT sector through select sessions at the conference. These have 

included thought provoking discussion forums on Manufacturing, Healthcare, Banking 

& Finance, Retail, E-Governance, HR and Energy, where domain experts & industry 

leaders have deliberated on the relevant subject with an audience comprising 

technocrats, users, buyers, influencers, policy makers and market analysts from each 

industry.

QUIZZIT   Quizzing has been an integral part of INFOCOM over the years. Massively 

promoted in major cities across India, the best brains from hundreds of schools, 

colleges and premier tech institutes participate. The regional rounds of the quiz are 

held at various major cities across the year while the finalists battle it out at the Grand 

Finale at INFOCOM.

This activity provides a crucial connect with young minds across India and has been 

leveraged successfully by leading technology companies like Cognizant Technology 

Solutions to create unique mind space  for itself with the ultimate goal of attracting the 

best talents while setting up their fast growing development centers.

This platform is of great relevance for the fast growing online & mobile gaming 

industries as well as the education sector.

DEVELOPERS FORUM  A Developers Forum connects software developers to tools, 

technical information, support and distribution channels they can use to build and 

market applications around the globe. This connect is critical to their growth & 

development as it is a platform for knowledge-sharing, problem-solving and strategy 

formulation. INFOCOM is playing the role to facilitate this process through targeted 

media promotions in print, on-line and direct-mailers while hosting the same under its 

brand umbrella.

The Java Developers Forum in 2004 & 2005 and the Sun Developers Summit in 2006 

were successfully hosted at INFOCOM for Sun Microsystems who brought in their 

global experts including Reginald Hutcherson, Head, Sun Technology Evangelism 

Group, Chuk Munn Lee, Java Technology Evangelist and Peter Karlsson, Solaris 

Technology Evangelist among others.

Over 200 developers were present on each occasion.

CONNECTING NATIONS  INFOCOM conducted a special business networking 

opportunity for MSC Malaysia in 2006 where they showcased that country’s potential 

to partner India through a “Doing Business in Malaysia” interactive. It was attended by 

60 business delegates as well as government officials who conducted detailed 

discussions on the possibilities of engaging with Malaysia.

According to Barry Lim, Asst. Program Manager – Americas and India Markets, 

Marketing and Branding Division, MSC Malaysia, “MDeC had an overall good first 

participation and met our objectives of promoting Malaysia's ICT initiative- MSC 

Malaysia. The notable speakers at the conference were the highlight of INFOCOM 

2006.”
 
One-to-one business meetings with top corporate houses or policy makers can be 

arranged for our special customers on request.

For further enquiries kindly contact us at network@indiainfocom.com.

- 2007
Now in its sixth year, the event will be held at two locations selected for 

their rising importance in India’s ICT world.

1. Location: Hyderabad, Andhra Pradesh, India

Highlights:

Over 100 thought leaders and entrepreneurs from across the world slated to present at the 

conference

For further enquiries kindly contact us at network@indiainfocom.com

Top executives from platform businesses will address the future

Focus on innovative new  technologies

A select group of start-ups will present their business models

Areas to be discussed would range from closing the digital divide to application of emerging 

technologies such as Open Source, Web 2.0, Wi-Max, 3G in business and consumer 

applications. 

A variety of unique networking events including a CXO Golf, Peer-to-Peer Groups, Networking 

Dinners and Entertainment Evenings

Hyderabad is a hotspot for emerging new economy businesses in India. 

Geographically, right at the center of India, Hyderabad has been a preferred 

location for several Fortune 500 companies especially in Information 

Technology, Biotechnology and Business Process Outsourcing space. 

Hyderabad is well-connected by international airlines.

2. Location: Calcutta, West Bengal, India
Calcutta due to its excellent manpower, low operational cost and supportive 

state IT policy has the potential to be the most important IT destination – 

especially for the Asia Pacific region. Calcutta boasts of India’s first fully integrated Electronics Complex in Salt lake 

City, spread across 150 acres of green, pollution-free land near the airport that houses over 175 IT companies and 

15,000 professionals. The state is benchmarking itself against the best in the country and is aiming to rank among 

top-3 IT States of India by 2010. The fastest growing Software Technology Park in the country is located here.

INFOCOM reflects and embodies the dynamic ICT community – connecting leaders and technologists to discuss 

and debate the most important issues and strategies driving the ICT economy and what we might expect in the 

coming years.

Venue 1:
Dates:

  
     

Venue 2:
Dates:

 
    

The Conference:

11

Venue 1:
Dates:

  Hyderabad International Convention Centre, Hyderabad
     November 28 - December 1, 2007
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Thank you 

Exhibitors 

Sponsors

Other Associates:

  24/7 Customer   3D Networks   Advantech   Ambuja Realty   AMD Far East   

American Power Conversion   Anshinsoft   Apple   APW President   Armorize 

Technologies   Ascendas    Bartronics   BOC   British Council   BSNL   Canon   Citrix   

Computer Associates   Cummins   Dell   Descon   DLF IT Park   D-Link   EMC   

Emerson Network Power   Epitom Networks   exl Services   Fujitsu   Genius – KYE  

Systems   Genpact   Global Vantage   Google   Government of Andhra Pradesh   

Government of Kerala   Government of West Bengal   GTL   Gujarat Venture Finance   

HCL Infosystems   Hewlett-Packard   Honeywell   HSBC   IBM   ICFAI University   

ICICI Onesource   Imation   Intel   ISAS   LG Electronics   Logitech   MCX   Mercury   

Microsoft   Moser Baer   MSC Malaysia   NCR Corporation   Network Appliance   NIIT  

Nokia   Numeric Power Systems   Panasonic   Plus Business Machines   Polycom   

Portwise   PricewaterhouseCoopers   Ramco   Red Hat   Reliance Communications   

Ricoh   Rittal   Rolta   RSA Security   Samsung   SAP   Satyam Computers   Sharp    

Siemens Information Systems   Software Technology Parks Of India   Sonicwall   

Sony   Sun Microsystems   Tata Consultancy Services   Tata Indicom   Tata 

Teleservices   Times Internet   Trend Micro   TVS Electronics   Tyco Electronics   

Unitech Group   Valrack   Watch Guard   Wipro ... and many others.

 

  24/7 Customer   American Power Conversion   APW President Systems   Avaya 

GlobalConnect   Canon   Cisco Systems   CNBC   CNN   Cognizant Technology 

Solutions   Computer Associates   Dell   Descon   Dishnet DSL   D-Link   EMC  

Epitom Networks   Ernst & Young   Fujitsu   Hewlett-Packard   IBM   Intel   

Interwoven   ISAS   ITC Infotech   LG Electronics    MSC Malaysia   MCX   Mercury   

Microsoft   NCR Corporation   Nokia   Nortel Networks   Oracle   

PricewaterhouseCoopers   Ramco Systems   Red Hat   Reliance Communications   

Rittal   RSA Security   Samsung Electronics   SAP   Siemens Information Systems   

Sony   State Bank of India   Software Technology Parks of India   Sun Microsystems   

Tata Consultancy Services   Tata Indicom   Tata Infotech   Texas Instruments   TiE 

Global   TVS Electronics   Tyco Electronics   WBIDC   WDC   WEBEL   Wipro ... and 

many others.

  China Information Industry Tech Association    European Business School    Indo-

German Chamber of Commerce   Institute for Information Industry, Taiwan       

Indian School of Business, Hyderabad, India    MSC Malaysia

We have been supported in our endeavour by some of the 
best names in the business. 

Area:

Highlights:

The exhibitions in both cities are located 

strategically at Hi-Tech City in Hyderabad and 

the Salt Lake City in Calcutta - emerging 

business and technology hubs in India.

Product segments:

Hardware: Servers, Desktops, Laptops, Printers, 

Scanners, Storage, Projectors, Power backup 

solutions, Server Racks.

Software: System software,  Application 

software,  Custom & Packaged software, 

Security (anti virus, access control, etc) 

Communications: Telecom, Video Conferencing, 

VOIP, Network components, Internet services. 

Services: System Integrators, Data Storage, 

Network Security, Network Integrators, Public 

Utility, Education & Training and Banking & 

Finance. 

Infrastructure: IT Parks, Partner States, Partner 

Countries, Realty companies.

Digital Lifestyle: Personal computing and 

communication, Entertainment, Imaging, Digital 

music and sound and Gaming.
For more details kindly contact us at 

exhibit@indiainfocom.com

- 2007
The Exhibition: 
Slated to be the largest showcase for business & consumer 

technology products in India, INFOCOM 2007 will offer the world’s 

best technology vendors a quality platform to exhibit, connect and 

conduct business with partners, buyers and sellers from India.

Venue 1:
Dates:   

Venue 2:
Date:

 
    

Visitors will comprise buyers, sellers, decision 

makers and influencers from top-ranking 

companies across the country & abroad.

“Excellent event! 
Your ability to manage such 

complex events is a true reflection 
of an innate understanding 

of modern global business dynamics!” 

Bobby Varanasi, 
Vice Chairman, Marketing & Branding, 

Outsourcing Malaysia

Venue 1:
Dates:

 HITEX Exhibition Centre, Hyderabad
    November 28-December 2, 2007
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